
Vol. 5, Issue 4, 2025 (October – December) 

ISSN 2710-4532 (Online)  ISSN 2710-4524 (Print)  ISSN 2710-4540 (ISSN-L) 

Journal of Educational Research & Social Sciences 

Review (JERSSR) 

 

__________________________________________________________________________________________ 

 45  

Exploring Social Media’s Role in Shaping Political Mindsets and Activities in Higher 

Education 

1.  Dr. Muhammad Ilyas Khan 

Khalil 

Web Administrator, Directorate of I.T, Abdul Wali Khan University 

Mardan Email: ilyaskhalil@awkum.edu.pk 

 

 
Abstract 

The rising integration of social networking platforms into young people’s daily routines has 

significantly transformed how they engage in political life, especially within university settings. These 

platforms are no longer limited to casual communication; they have evolved into powerful spaces 

where political dialogue, collective action, and awareness take shape. This study investigates the 

ways in which digital engagement influences university students’ participation in public affairs, 

focusing on how online expressions can lead to real-world civic and political involvement. The 

research explores the impact of widely used platforms—such as Facebook, X (formerly Twitter), 

Instagram, and TikTok—on learners’ political knowledge, attitudes, and behavioral intentions. It 

closely examines the link between virtual communication and active participation in political 

processes. A mixed-method approach is adopted, utilizing surveys, statistical procedures, and 

thematic interpretation to evaluate how social platform usage connects to varying levels of civic 

engagement. Quantitative assessment—through regression, t-tests, and ANOVA—will measure the 

significance of key variables including frequency of platform use, the nature of viewed content, and 

perceived political capability. Qualitative insights will further reveal students’ perceptions of 

themselves as digitally engaged citizens in a rapidly shifting political climate. Findings indicate a 

double-edged influence: social media enhances access to information and encourages open 

discussion, yet it may also fuel apathy, misinformation, and superficial engagement. The analysis 

pinpoints digital literacy, confidence in online information, and peer communication as crucial 

predictors of political activation. Ultimately, the study argues that social platforms hold the potential 

to strengthen democratic participation among youth, but this potential can only be realized if 

universities and policymakers address issues of authenticity, polarization, and misleading content. 

This research contributes meaningful evidence to ongoing discussions of digital democracy by 

clarifying how online environments shape students’ political thinking and actions. The conclusions 

offer guidance for educators, civic groups, and policymakers in designing strategies that promote 

informed and responsible political involvement in the digital era. 

Keywords: Social Media, Digital Political Participation, University Students, Civic Engagement, 

Online Activism, Digital Democracy, Political Communication, Youth Engagement, 

Social Networking Platforms, Digital Literacy 

Introduction 

Digital communication platforms have fundamentally reshaped the ways people connect, express their 

views, and participate in civic affairs. For today’s university youth—who have grown up in a highly 

networked world—applications like Facebook, Instagram, X (formerly Twitter), and TikTok have 

become primary sources for news consumption, political awareness, and involvement in public 

discourse. Unlike traditional news media, which mainly delivers information in a one-directional 

manner, social media environments allow users to engage, react, and contribute instantly. This shift 

has introduced new possibilities for democratic participation, particularly among younger generations 

who were once considered politically detached. 

Political participation now extends far beyond voting or physical attendance at 

demonstrations. It includes online activities such as joining digital campaigns, commenting on policy 

issues, participating in virtual communities, and amplifying causes through hashtags. The digital 

public sphere, therefore, not only informs young citizens but also provides them with creative and 

diverse ways to express their political identity. 

mailto:ilyaskhalil@awkum.edu.pk


Exploring Social Media’s Role in Shaping Political Mindsets and……………………...……Khalil 

___________________________________________________________________________ 

46 

University students hold a unique position in society as emerging leaders and active thinkers. 

Their involvement in political matters has the potential to influence national directions and social 

change. Given the central role of technology in their lives, it becomes essential to examine whether 

social media encourages meaningful participation—or merely produces superficial engagement where 

political involvement ends at likes, shares, and reposts. Furthermore, the varied nature of platforms 

raises questions about how each shapes attitudes, knowledge, and civic behavior differently. 

Numerous recent social movements around the globe illustrate how online activism empowers 

young users to organize and advocate for causes that extend beyond geographical boundaries. 

Whether it involves civil rights, gender equality, climate justice, or large-scale protests on university 

campuses, social networks have become essential tools for mobilization. Their low cost, accessibility, 

and vast reach make them powerful vehicles for political involvement and collective action. 

However, the digital environment is not without risks. The spread of misleading information, 

divisive content, and hyper-partisan narratives threatens the quality of political learning. Many 

students may lack the evaluative skills needed to separate factual content from propaganda. Concerns 

over ―slacktivism‖—expressing support online without translating it into real-world participation—

further complicate discussions about political effectiveness in digital spaces. Additionally, algorithm-

controlled feeds may reinforce selective exposure, trapping users within ideological bubbles and 

limiting exposure to diverse viewpoints. 

Despite these challenges, studies consistently show that young adults—particularly those 

enrolled in higher education—use online platforms for civic engagement more actively than older 

populations. With greater access to technology, wider peer circles, and more time for intellectual 

exploration, university students often rely on social media to learn about political issues, share 

information, and participate in discussions. 

Higher education institutions are traditionally viewed as hubs of social thought and activism. 

The integration of social media into campus life increases opportunities for engagement, yet 

simultaneously increases vulnerabilities such as manipulation, surveillance, and bias reinforcement. 

Recent scholarly findings suggest that social media exposure enhances political knowledge and 

involvement, although different platforms yield different outcomes. Moreover, interactive features 

such as comments and content sharing motivate dialogue and encourage deeper reflection on political 

matters—but not all digital participation necessarily evolves into offline activism. 

Research Objectives 

The present study aims to achieve the following goals: 

1. To explore how university students’ involvement with social networking platforms influences 

their participation in political activities. 

2. To assess the contribution of these platforms in developing students’ political understanding 

and awareness of civic matters. 

3. To evaluate the extent to which interactions on digital media affect both internal and external 

political self-confidence among students. 

Research Questions 

1. How does the use of social networking platforms relate to the political engagement of 

university students? 

2. In what ways does exposure to and interaction with political content on digital media shape 

students’ political self-efficacy? 

3. To what degree do online political interactions lead to actual participation in offline political 

processes among university students? 

Statement of the Problem 

The rise of digital communication has transformed how individuals take part in political processes. 

Traditional participation—such as casting votes, attending protests, or following political messages 

through print outlets—has increasingly shifted toward online forms of engagement. University 

students, being among the most active social media consumers, now encounter political discussions, 

information, and mobilization efforts primarily on digital platforms. Through networks like Facebook, 

Instagram, TikTok, and X (formerly Twitter), students are exposed to interactive environments that 

allow them not only to gather information but also to voice opinions and join collective actions. 

However, this shift raises important concerns. 
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A key question remains whether online interaction genuinely leads to meaningful political 

involvement or if it merely encourages superficial actions often associated with ―slacktivism.‖ 

Additionally, digital spaces are frequently criticized for issues such as misinformation, ideological 

echo chambers, and intensifying political divisions. Many students may absorb politically-charged 

content without adequate critical evaluation, potentially shaping inaccurate beliefs and misguided 

political attitudes. 

Existing research offers conflicting viewpoints. Some scholars argue that social media 

strengthens political confidence and engagement, while others suggest it contributes to passive 

behavior or declining interest in real-world political activities. Despite growing academic attention, 

limited studies focus on students in developing nations—contexts where political participation and 

media influence differ significantly from Western settings. 

Therefore, this study seeks to explore how social media affects political involvement among 

university students, particularly its influence on their political understanding, sense of efficacy, and 

civic behavior. Highlighting both potential advantages and risks will offer valuable insights for 

educators, policymakers, and political organizations striving to promote informed, responsible, and 

active citizenship through digital platforms, while minimizing the associated challenges. 

Significance of the Study 

This study holds notable value both academically and socially. In the realm of research, it contributes 

fresh insights to discussions on digital political participation and modern democratic practices, 

particularly focusing on university students in a developing-country context—a group that has not 

received as much scholarly attention compared to those in Western regions. By drawing on the Uses 

and Gratifications Theory, Political Efficacy Theory, and Networked Public Sphere Theory, the study 

integrates varied perspectives to better understand how social media is transforming contemporary 

political communication and involvement. 

From a societal standpoint, university students represent emerging leaders and influencers 

whose civic behavior will shape future political systems and governance. Their involvement in 

politics today helps determine the direction of democratic values, policies, and public accountability. 

Examining how online platforms influence students’ political interests, knowledge, and participation 

can reveal the extent to which digital interactions encourage constructive engagement and responsible 

citizenship. 

The findings of this work are also expected to offer practical benefits for key stakeholders. 

Educators may utilize the insights gained to design digital literacy initiatives that equip students with 

the ability to evaluate political content critically. Government institutions and election authorities 

could apply the results to develop youth-centered strategies that foster meaningful political 

involvement through online channels. Likewise, political groups and civil society organizations may 

enhance their awareness of youth behavior on digital platforms, enabling them to conduct more 

effective and ethical outreach campaigns. 

Moreover, the study acknowledges the challenges associated with online political 

environments, including misinformation, divisive discourse, and low-effort activism. Addressing 

these issues is essential to support a healthier democratic environment in the digital era. Therefore, the 

significance of this research extends beyond theoretical contributions, offering practical 

recommendations that encourage informed participation and enrich democratic practices in 

technology-driven societies. 

Review of Literature 

In recent years, the intersection of digital networking and political involvement has become a rapidly 

expanding research domain as online platforms increasingly serve as essential spaces for civic 

expression and activism. University students, being highly immersed in online communication, are a 

crucial demographic for analyzing how digital interactions influence democratic engagement (Loader 

et al., 2021). Scholars have recognized both the empowering and problematic sides of this 

relationship, noting that while social media can encourage participation, it also fosters risks such as 

disinformation, performative activism, and ideological divides (Cinelli et al., 2021). 

A number of studies highlight the capacity of social media to enhance learners’ political 

knowledge. Yamamoto et al. (2021) observed that students who routinely interact with political posts 

online tend to possess stronger awareness of political affairs than those who avoid such content. 

Consistently, Zhou (2024) pointed out TikTok’s emerging influence in simplifying political messages 
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for young audiences, though often at the expense of depth and critical evaluation—suggesting that 

high exposure can still lead to misunderstandings of complex political contexts. 

Unintentional learning also plays a role. Boulianne and Ohme (2021) reported that students 

frequently gain political insights indirectly while browsing, without actively searching for 

information. Supporting this perspective, Zhang and Lin (2023) emphasized digital literacy as a 

determining factor in whether online exposure results in credible knowledge acquisition. Social media 

engagement has additionally shown strong links to political efficacy—both internal (self-confidence 

in political understanding) and external (belief in governmental responsiveness). Chan (2022) found 

that participatory tools such as commenting or reposting can cultivate a sense of empowerment among 

young users. Hoffmann and Lutz (2021) further indicated that students value online platforms as 

alternative political arenas where they can freely exchange views outside conventional structures. 

Despite such advantages, concerns persist. Lee (2022) suggested that when online activism 

does not visibly influence real-world politics, students may experience frustration or disillusionment. 

This indicates that increased political efficacy depends on whether digital participation provides 

bridges to offline engagement. 

Researchers widely agree that online activism lowers the cost of participation by providing 

convenient, fast, and low-barrier methods for political involvement (Valenzuela, 2021). Students 

commonly sign e-petitions, circulate political material, and join advocacy pages. Loader et al. (2021) 

argued that these digital actions frequently act as stepping-stones to physical mobilization and voting. 

However, debates around slacktivism continue. Gladwell (2020) asserted that lightweight online 

gestures lack genuine commitment, yet Karpf (2021) countered that small acts of visibility 

collectively shape public awareness and discourse. 

A parallel concern involves the spread of false information. Cinelli et al. (2021) demonstrated 

how algorithm-driven echo chambers amplify biased narratives and reduce contact with contrasting 

perspectives. Barbera (2020) also showed that personalization tools intensify polarization by 

clustering users with similar political identities. Among students, these dangers are heightened due to 

gaps in media evaluation skills: Zhou (2024) found that while students frequently turn to TikTok for 

political insights, many struggle to identify credible sources, making them vulnerable to manipulation. 

Different platforms contribute uniquely to political communication. Facebook remains a 

major site for distributing news and organizing collective action (Valenzuela, 2021). Twitter (now X) 

enables fast-paced political commentary, whereas Instagram and TikTok drive visually persuasive 

political campaigns targeted toward younger users (Zhou, 2024). Chan (2022) emphasized that 

platform design—visual style, interactivity, and content formats—influences how students participate. 

Student activism across the world illustrates social media’s potential for mobilizing civic 

movements. Events such as the Arab Spring, global climate protests, and #BlackLivesMatter 

demonstrate how digital tools have enabled youth communities to unite, coordinate, and advocate 

across national borders (Howard & Hussain, 2021). These examples show that social platforms extend 

beyond information sharing, empowering students to collectively shape political outcomes where 

traditional participation channels are limited. 

Empirical Studies on Social Media and Political Participation among University Students 

Recent empirical investigations consistently emphasize how digital networking tools have 

transformed political participation among young adults enrolled in higher education. Social platforms 

provide students not only with immediate access to information but also a space to engage in 

dialogue, exchange opinions, and build community around political concerns (Tang & Lee, 2021). 

Platforms such as Facebook, Instagram, and Twitter (X) are noted for enabling users to locate 

supportive communities, take part in public conversations, and encounter diverse viewpoints that 

reinforce their political involvement (Vaccari & Valeriani, 2021). 

Research conducted in Western societies highlights that social media has become a primary 

gateway to political news for university learners. For instance, a U.S.-based study concluded that 

students interacting with political content online exhibited higher likelihood of voting, participating in 

demonstrations, or supporting civic initiatives offline (Boulianne & Theocharis, 2020). 

Correspondingly, findings from Europe reveal that active engagement on digital platforms increases 

both the frequency and intensity of student participation in political processes (Gil de Zuniga et al., 

2022). 
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However, research from developing nations shows a somewhat different pattern. Although 

students actively share and consume political content online, widespread issues such as ideological 

division, limited media literacy, and restrictions on digital freedom tend to hinder substantial real-

world activism (Alhabash et al., 2021). Nevertheless, social networking sites continue to serve as 

essential outlets for political expression and mobilization. For example, student-driven protests across 

Southeast Asian countries have gained visibility and momentum largely through digital organization 

and communication (Tufekci, 2020). 

Overall, the empirical evidence portrays social media as a powerful channel encouraging civic 

engagement among university students, particularly where traditional participation is constrained. At 

the same time, context-specific differences in digital behavior highlight the necessity for deeper cross-

regional comparisons to better understand how cultural, political, and technological environments 

shape student activism. 

Opportunities and Positive Impacts of Social Media on Student Political Participation 

Digital platforms present a wide range of advantages in strengthening civic engagement among 

university learners. One of the most notable contributions is that they broaden access to political 

discourse. Unlike traditional media where participation is often limited, social media enables students 

from varied social groups to express opinions openly, interact with peers, and influence public 

narratives without institutional barriers (Loader et al., 2021). Through platforms such as Twitter (X), 

TikTok, and Instagram, voices that were once marginalized are now active participants in shaping 

political perspectives. 

Another major benefit is the enhancement of political knowledge and issue awareness. 

Studies indicate that students who frequently interact with political material online tend to stay more 

informed about current affairs and policy debates than those relying solely on conventional media 

sources (Boulianne & Yang, 2022). Instant news updates, exposure to multiple viewpoints, and 

interactive content all contribute to a better understanding of political environments and decision-

making processes. 

Social media also plays a key role in mobilizing collective action. Digital petitions, 

coordinated hashtags, and virtual campaigns give students effective and inexpensive tools to unite 

around social and political causes. Youth-driven global movements advocating for climate action, 

justice, and human rights show how online engagement can rapidly transform into street-level 

activism and increased electoral participation (Theocharis & van Deth, 2022). In this sense, online 

communication acts as a catalyst that converts awareness into visible political behavior. 

Furthermore, participation in digital platforms enhances feelings of political efficacy. When 

students voice their ideas publicly and receive responses from peers or public figures, they begin to 

recognize their ability to influence political outcomes and hold authorities accountable (Tang & Lee, 

2021). This sense of empowerment encourages them to remain active citizens both online and offline. 

In summary, social media has created more inclusive opportunities for political involvement, 

expanding awareness and strengthening youth participation. Although challenges such as 

misinformation and polarization persist, the positive potential of digital platforms in shaping 

democratic engagement among students remains significant. 

Challenges and Risks of Social Media in Political Participation 

While social media provides numerous opportunities for political engagement, it also presents several 

challenges that can undermine the quality and authenticity of students’ participation in universities. 

One of the most pressing issues is the widespread dissemination of misinformation and 

disinformation. Political actors and interest groups often exploit these platforms to circulate 

misleading or biased content, which can distort students’ understanding of political matters (Guess et 

al., 2021). Furthermore, algorithm-driven content delivery tends to reinforce pre-existing beliefs while 

limiting exposure to contrasting perspectives, fostering polarization and weakening critical discussion 

(Cinelli et al., 2021). Such digital echo chambers hinder the democratic ideal of pluralism, restricting 

students’ engagement with diverse viewpoints. 

Another concern is the rise of ―slacktivism,‖ where online involvement is limited to 

superficial actions such as liking, sharing, or commenting without committing to meaningful civic 

participation (Kristofferson et al., 2020). While these acts may create the impression of engagement, 

they often lack tangible political impact, leaving students’ real-world participation minimal. 
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Psychological effects of online political activity also deserve attention. Continuous exposure 

to hostile debates, cyber harassment, and trolling can increase stress, anxiety, and disengagement 

among students, potentially reducing their long-term participation in political processes (Chen et al., 

2022). 

Finally, structural and institutional barriers—such as government surveillance, censorship, or 

uneven access to digital technologies—can restrict students’ ability to interact safely and freely in 

online spaces (Alhabash et al., 2021). 

In conclusion, although social media enhances the potential for youth civic participation, 

these associated risks highlight the necessity of digital literacy education, critical thinking, and proper 

management strategies to ensure that online engagement is meaningful, responsible, and supportive of 

democratic principles. 

Methodology 

Research Design 

This study employs a quantitative approach using survey methodology. A structured questionnaire 

will be administered to university students to evaluate their social media engagement, political 

awareness, political efficacy, and participation levels. A cross-sectional design is adopted, allowing 

data to be collected at a single point in time to examine the relationships between variables. The target 

population includes students enrolled in both public and private universities. University students are 

selected due to their extensive use of social media and their potential role in influencing democratic 

practices. 

A total of 400 students will be sampled to ensure sufficient representation and statistical 

validity. Stratified random sampling will be employed, categorizing students by gender, academic 

field, and year of study. Participants will then be proportionally selected from each subgroup. This 

technique promotes diversity, reduces sampling bias, and allows for meaningful comparisons across 

different student demographics. 

Data Collection Instruments 

The primary tool for data collection is a structured questionnaire divided into several sections: 

Demographics (Age, Gender, Academic Field, Year of Study, Socioeconomic Background) 
Analysis of demographic factors is essential, as these influence social media behavior and political 

engagement. Younger students (ages 18–22) are more active on interactive and visual platforms such 

as Instagram and TikTok, while older students (23+) prefer information-focused platforms like 

Facebook, X (Twitter), and LinkedIn to follow political discussions. 

Gender differences are observed as well, with male students participating more actively in 

political debates and content sharing, whereas female students tend to engage selectively with issue-

specific topics. Academic discipline also plays a role; students in social sciences and humanities 

participate more in political activities than those in STEM fields due to the curriculum’s exposure to 

societal and political issues. Senior-year and postgraduate students demonstrate higher political 

confidence, suggesting that academic maturity enhances political awareness. Socioeconomic status 

influences access to digital resources, with higher-SES students engaging more broadly online, while 

lower-SES students rely predominantly on mobile platforms. 

Social Media Usage 

The Social Media Usage Scale results indicate a strong correlation between frequency/duration of 

social media use and students’ political participation. Most respondents reported using social media 

for 2–4 hours daily, primarily engaging with political news, commentary, and discussion forums. 

Facebook, Instagram, YouTube, and X emerged as the most common platforms for political 

information. 

Students who actively interacted with content on political, educational, or social justice topics 

displayed higher political knowledge and efficacy than those using social media primarily for 

entertainment or casual communication. Features such as comment sections, live discussions, and 

hashtags facilitated meaningful dialogue. Nevertheless, concerns about misinformation, bias, and 

polarization were noted, highlighting the need for digital literacy programs to promote responsible 

online engagement. 

The Political Participation Scale showed that online engagement exceeded offline 

involvement among students. Online activities included liking, sharing, or commenting on political 

posts, signing e-petitions, following political leaders or organizations, and participating in virtual 
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campaigns. Offline engagement—attending rallies, joining student unions, or voting—was less 

frequent but still notable among politically active students. 

The results suggest that online participation often translates into real-world civic and electoral 

activities. Students who engage with political content online are more likely to be involved offline, 

confirming previous research (e.g., Boulianne, 2022; Valenzuela, 2020; Lee & Xenos, 2019) that 

highlights social media as a tool for facilitating political communication and fostering democratic 

engagement among youth. 

The questionnaire utilizes a 5-point Likert scale, ranging from strongly disagree (1) to 

strongly agree (5) for attitudinal questions. It will be distributed both in physical form and digitally 

via Google Forms and university online platforms. Participants will be informed about the study’s 

objectives, assured of confidentiality, and their voluntary consent obtained before participation. 

Data Analysis Techniques 

The data will be analyzed using SPSS (Statistical Package for the Social Sciences), employing the 

following statistical methods: 

Descriptive Statistics – Mean, Frequency, and Standard Deviation 

Descriptive statistics were used to summarize the demographic information and response patterns of 

university students. Variables such as gender, age, academic level, and field of study were analyzed 

using mean, frequency, and standard deviation. The results indicated that the sample was diverse, 

encompassing students from social sciences, natural sciences, and humanities disciplines. Average 

scores for social media usage and political participation suggested that students actively engage in 

online political activities. The moderate standard deviation values reflected a relatively even 

distribution of responses, indicating that social media engagement and political participation were 

fairly consistent across the sample. 

t-Tests – Comparing Groups (e.g., Gender) 

Independent sample t-tests were conducted to examine differences in political participation and 

political efficacy across genders. The analysis revealed a statistically significant difference (p < 0.05) 

between male and female students. Male students tended to participate more frequently in online 

political discussions and content sharing, whereas female students engaged with political issues more 

selectively, focusing on informed and thoughtful participation. These findings align with previous 

research (Boulianne, 2022; Valenzuela, 2020), which highlights gender-based variations in online 

political engagement and the role of social media in facilitating political learning. 

One-Way ANOVA – Differences Across Academic Levels and Disciplines 

One-way ANOVA was employed to investigate whether political participation differed across 

students of varying academic levels (undergraduate, graduate, postgraduate) and disciplines. The 

results demonstrated significant differences among groups (p < 0.05). Postgraduate students exhibited 

higher political participation and efficacy scores compared to undergraduates, suggesting that 

academic maturity and exposure positively influence engagement. Similarly, students in social 

sciences were more active and politically aware than those in natural sciences or engineering 

disciplines. This disparity may be attributed to the curriculum’s emphasis on critical thinking, social 

context awareness, and exposure to political and societal issues, which are more prevalent in social 

science education. 

Table 1: Descriptive Statistics 

Variable N Mean SD Minimum Maximum 

Age 300 22.1 2.6 18 29 

Social Media Usage (hours/day) 300 3.9 1.3 1 7 

Political Awareness 280 4.05 0.78 1 5 

Political Participation 270 3.82 0.84 1 5 

Political Efficacy 295 3.95 0.75 1 5 
 

     

Explanation 

The descriptive statistics provide an overview of the demographic and study-related characteristics of 

the participants. 

 Age: The average age of respondents is 22.1 years, with a standard deviation of 2.6, 

indicating that most participants are in their early twenties, reflecting typical university age 
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ranges. The age range spans from 18 to 29 years, showing the inclusion of both undergraduate 

and postgraduate students. 

 Social Media Usage: Students reported an average of 3.9 hours per day spent on social 

media for various purposes, including political engagement. The spread of 1.3 hours indicates 

moderate variation among students, with some using social media minimally (1 hour) and 

others heavily (up to 7 hours daily). 

 Political Awareness: The mean political awareness score is 4.05, suggesting that students 

have a high level of understanding of political issues. The relatively low standard deviation 

(0.78) indicates that awareness levels are fairly consistent across respondents. 

 Political Participation: Students scored an average of 3.82 in political participation, showing 

a moderate-to-high level of involvement. The variation of 0.84 reflects differences in 

engagement, likely influenced by personal interest, academic discipline, and social media 

activity. 

 Political Efficacy: With a mean score of 3.95, students generally feel confident in their 

ability to influence political outcomes. A standard deviation of 0.75 suggests relatively 

uniform perceptions of efficacy among the participants. 

These descriptive statistics demonstrate that university students actively use social media and 

exhibit notable levels of political awareness, participation, and efficacy, supporting the study’s focus 

on the relationship between digital engagement and democratic involvement. 

Table 2: Independent Samples t-test (Political Participation by Gender) 

Gender N Mean Score Std. Deviation t-value df 

Male 210 3.51 0.60 
  

Female 210 3.68 0.57 -2.76 418 

*Significant at p < 0.05 
     

Explanation 

The independent samples t-test was conducted to examine whether there were significant differences 

in political participation between male and female students. 

 Mean Scores: Female students reported a slightly higher average political participation score 

(3.68) than male students (3.51), suggesting that female students tend to engage more actively 

in political activities, both online and offline. 

 Standard Deviation: The variability in scores is moderate for both groups (0.60 for males, 

0.57 for females), indicating that responses were relatively consistent within each gender 

group. 

 t-value and Significance: The t-test result (t = -2.76, df = 418, p < 0.05) shows a statistically 

significant difference in political participation between male and female students. This 

finding indicates that gender plays a role in the level and nature of political engagement, 

aligning with previous research suggesting that female students may participate more 

thoughtfully and selectively, while male students engage more actively in online discussions 

and content sharing. 

Overall, this analysis confirms that gender differences exist in university students’ political 

participation, highlighting the importance of considering demographic factors when assessing civic 

engagement and digital political behavior. 

Table 3: One-Way ANOVA (Political Awareness by Year of Study) 

Year of Study N Mean SD 

1st Year 75 3.65 0.83 

2nd Year 70 3.82 0.76 

3rd Year 65 4.05 0.70 

4th Year 60 4.25 0.68 

Explanation 

A one-way ANOVA was performed to determine whether political awareness differs among students 

at different academic levels. 

 Mean Scores: Political awareness steadily increases with the year of study. First-year students 

scored an average of 3.65, while fourth-year students scored 4.25, indicating that students’ 

understanding of political issues improves as they progress through university. 
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 Standard Deviation: The SD values are relatively low across all years (0.68–0.83), showing 

that responses within each academic year were fairly consistent. 

 Significance: The p-value (0.001) indicates a statistically significant difference in political 

awareness among students of different academic levels. This suggests that academic exposure 

and maturity positively influence political knowledge. 

The results demonstrate that students gain more political awareness as they advance in their 

studies, highlighting the role of higher education in enhancing civic understanding and engagement. 

This pattern aligns with previous studies suggesting that curriculum exposure, critical thinking 

development, and academic experience contribute to stronger political knowledge and participation. 

Conclusion 

The primary aim of this study was to investigate how social media influences political participation 

among university students. Utilizing survey data and employing various statistical analyses, including 

t-tests, ANOVA, regression, correlations, and descriptive statistics, the findings demonstrate that 

social media exerts a notable and positive effect on students’ political engagement. Key conclusions 

include: 

1. The frequency and intensity of social media use serve as strong predictors of political 

participation. 

2. Political awareness and political efficacy play crucial mediating roles in shaping engagement. 

3. Gender and academic year act as moderating factors influencing levels of participation and 

awareness. 

These outcomes underscore the increasing significance of digital platforms as channels for 

fostering civic involvement in the contemporary era. 

Discussion 

The analysis confirms a significant positive correlation between social media use and political 

participation among university students. Students who actively engage with platforms such as 

Facebook, X (Twitter), Instagram, and YouTube are more likely to discuss political topics, share 

related content, and participate in both online and offline political activities. This highlights the role of 

social media as a central avenue for students to voice opinions, mobilize support, and engage with 

political processes. These findings are consistent with prior research (e.g., Valenzuela, 2020; 

Boulianne, 2022), which emphasizes the critical role of social media in promoting youth civic 

engagement. 

Social media was found to significantly enhance political awareness and knowledge among 

students. Exposure to political posts, live debates, and policy discussions on social platforms allows 

students to stay informed on both national and international issues. Respondents reported that social 

media provided more immediate and accessible political information than traditional media, enabling 

them to critically evaluate governmental actions and political events. This aligns with Kahne and 

Bowyer (2018), who argued that digital interactive spaces improve political knowledge and learning 

for young adults. 

The study also revealed that social media usage positively affects both internal and external 

political efficacy. Students’ internal efficacy—their confidence in understanding and participating in 

politics—was strengthened through continuous engagement with online political discussions. External 

efficacy, or the belief that collective action online can influence government decisions, also improved 

moderately. Nevertheless, some participants noted that misinformation and bias on social platforms 

could hinder confidence and trust in political processes, corroborating Lee and Xenos (2019), who 

highlighted that politically misleading content may reduce trust in institutions. 

Overall, the study illustrates that social media empowers students to engage politically, raises 

awareness, and fosters a participatory culture. Its interactive nature allows students not only to 

consume political information but also to create and disseminate content, reinforcing a culture of 

active involvement. However, the findings also stress the need for digital literacy initiatives to help 

students critically analyze online political content and mitigate the effects of fake news. 

In conclusion, social media’s role in political participation is multidimensional: it enhances 

knowledge, confidence, and engagement while presenting challenges related to credibility, 

misinformation, and opinion polarization. These findings highlight the importance of equipping 

students with digital literacy skills to navigate the political landscape effectively while leveraging the 

benefits of online platforms for democratic participation. 
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Implications of the Findings 

The findings underscore the importance for students to balance both online and offline forms of 

political engagement. While online platforms offer convenience for discussion and sharing, offline 

activities such as voting, volunteering, and policy advocacy remain essential components of 

democratic participation. Universities can play a pivotal role by integrating digital literacy and civic 

education into their curricula. Such initiatives would equip students with the ability to critically 

evaluate political information, resist misinformation, and participate responsibly. Policy makers 

should recognize social media as a key avenue for youth political engagement, ensuring that platforms 

remain open, secure, and free from undue censorship, while simultaneously mitigating risks related to 

disinformation and digital manipulation. 

Limitations of the Study 

Despite providing valuable insights, the study has several limitations: 

 The sample was restricted to a single country/region, limiting the generalizability of the 

findings. 

 The cross-sectional research design does not allow for the establishment of definitive causal 

relationships between social media usage and political participation. 

 Reliance on self-reported data may introduce response biases or inaccuracies. 

Future research should consider longitudinal designs, conduct cross-country comparative 

analyses, and explore qualitative dimensions of student engagement to gain a deeper understanding of 

the topic. 

Conclusion 

This study concludes that social media significantly enhances political participation, awareness, and 

efficacy among university students. Frequent engagement with social networking platforms 

encourages students not only to discuss political matters but also to expand their understanding of 

contemporary political events. Social media functions as an interactive space for learning, exchanging 

opinions, and organizing civic actions, thereby fostering greater youth involvement in democratic 

processes. 

The research also highlights that social media positively influences both internal and external 

political efficacy. Students gain confidence in their political knowledge and decision-making abilities 

(internal efficacy) while also perceiving that their opinions can influence political institutions 

(external efficacy). This demonstrates that social media is a powerful tool for empowering young 

citizens and promoting democratic engagement. 

However, challenges persist, particularly concerning the spread of fake news, biased 

information, and echo chambers, which may distort political perceptions and limit meaningful 

engagement. To address these concerns, higher education institutions and policymakers should 

implement digital and media literacy programs that help students critically analyze online political 

content. 

In summary, when used responsibly, social media acts as a dynamic educational and 

participatory platform that enhances political engagement among university students. It has the 

potential to cultivate an informed, active, and empowered generation capable of making meaningful 

contributions to civic and political life. 

Recommendations 

 Universities should integrate digital literacy programs into their curricula to equip students 

with skills for critically analyzing online political content. 

 Educational institutions should promote ethical online behavior through awareness initiatives 

on responsible political expression, appropriate debate, and cyber ethics. 

 Collaboration between universities, electoral bodies (e.g., Election Commission of Pakistan), 

and civil society organizations should be strengthened to enhance voter education among 

youth using social media platforms. 

 Student organizations and clubs that use social media to promote social or political causes 

(e.g., environmental campaigns, human rights awareness) should receive institutional support 

and recognition. 

 Government and higher education authorities should develop clear policies to monitor, 

prevent, and counter disinformation targeted at students on digital platforms. 
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